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The Client
One Health is a health-related organization
seeking to enhance its digital presence and

reach a wider audience through (paid)
marketing campaigns across various

platforms like Facebook, Instagram, Google,
and YouTube.



The Challenges
Limited Brand Awareness: Promoting a lesser-

known brand requires extra effort to gain visibility
and trust among the target audience. Establishing

credibility and recognition might take time.

Competitive Landscape: Entering a market with
established competitors necessitates finding

unique selling points and strategies to stand out
among similar offerings.

Budget Constraints: Working with a new brand
often means a limited initial budget. Optimizing
the budget for maximum impact while testing

different strategies can be challenging.

Audience Understanding: Understanding the
audience's preferences, behaviors, and needs
could be challenging, especially when there's
limited historical data available for analysis.

Content and Messaging: Crafting compelling
content and messaging that resonates with the
audience while aligning with One Health's brand

identity might pose challenges.

Measuring Success: Determining the key
performance indicators (KPIs) and accurately

measuring campaign success without previous
benchmarks can be demanding.



The Solutions
Build Brand Awareness: Invest in a comprehensive
branding strategy that includes content marketing,
social media engagement, influencer partnerships,

and PR efforts to increase brand visibility and
credibility.

Audience Research: Conduct thorough market
research, surveys, and user interviews to understand

the target audience's needs, preferences, and pain
points. Use this information to tailor campaigns

effectively.

Budget Optimization: Focus on cost-effective
marketing channels initially and gradually allocate

budgets based on the success of specific
campaigns. Utilize platforms that offer targeted and

measurable advertising to optimize spending.

Agility and Adaptability: Stay flexible and open to
adapting strategies based on market changes,

emerging trends, and audience feedback to remain
relevant and competitive.

Engagement and Feedback: Encourage audience
interaction through social media, community

engagement, and feedback mechanisms. Listen to
customer feedback and adapt campaigns

accordingly.

Content Development: Create engaging and
informative content that educates the audience

about One Health's services, benefits, and values.
Ensure consistency in brand messaging across all

marketing materials.



The Creatives



The Creatives

Click here to
watch Video

Ad #2

Click here to
watch Video Ad

#1

https://www.canva.com/design/DAF3ghUSPfQ/EGV7rpo-cL8qfvjELgJ22Q/edit
https://www.canva.com/design/DAF3ghUSPfQ/EGV7rpo-cL8qfvjELgJ22Q/edit
https://www.canva.com/design/DAF3ghUSPfQ/EGV7rpo-cL8qfvjELgJ22Q/edit
https://animoto.com/play/rS8sC5Nb1SN0bzxOBff06g
https://animoto.com/play/rS8sC5Nb1SN0bzxOBff06g
https://animoto.com/play/rS8sC5Nb1SN0bzxOBff06g


The Outcome



The Journey

Our journey with One Health embodies an evolution rooted in innovation and collaboration. From
a nascent idea to a dynamic brand, we've navigated the uncharted waters of the healthcare

industry together. Through strategic marketing, data-driven insights, and a shared vision, we've
fostered growth, turning challenges into opportunities. Our partnership reflects a commitment to
excellence, constantly evolving strategies to meet the ever-changing landscape. Together, we've

forged a brand that resonates, impacting lives and creating a legacy in the healthcare space.



Thank You

For Your Time


